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Course content

Brand - Impulse behavior - sensory marketing

Teaching method and learning activities
Case study
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Other information

Contact(s)
spohl@ulb.ac.be

Evaluation method(s)
Other

Evaluation method(s) (additional information)

Case study and oral prsentation

Programmes

Programmes proposing this course at the faculty
of Psychology, Educational Sciences and Speech
and Language therapy

MA-PSYC | Master in Psychology | finalité Occupational psychology,
business psychology and organisations/unit 2, finalité Research/unit 1
and finalité Research/unit 2
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